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13. What is test of significance ? Explain
parametric and non-parametric test.

eglo di ijfk Dk g \ ijiefvd Rk
uugijlevd ik dh 0sk[zk dife, A

Or  (VFkok)

How to prepare a report ? Explain contents of
a presentation also. 11

.d fjilv dl r:lj djr g \ ,d iLrir dh
liexi dh O:k[;k dift, A
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Note : Attempt any Seven questions. 7x5=35

fdlgh Bkr i"uk o mlj nift, A
1. What is Marketing Information System ?
for.ku Dpuk 1.kyh D;k g \

2. Role of MR Agencies.

MR ,tlh dh Hfedk A
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3. Types of Research Designs.
vulZiu Mtibu d idij A

4. Online data sources.

viuylbu  MVk - Ik/u A

5. Aptitude measurement.

Gk ek A

6. Sampling Plan.
IEifyx ;ktuk A

7. Sampling and Non-sampling errors.

IEifyx rRk u&BEIfyx =fV;k A

8. Hypothesis testing.
midYiuk ijiih A

9. Product research.

min K/ A

10. Sales and market research.

fc@dh rRk citly wvulZiu A
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Section B

[k-M Ac*

Note : Attempt all questions.

IO i"uk d mllj nhfe, A

11. Explain nature, scope and importance of
marketing research in India.
Higr e foi.lu wvul/lu di iNfr] {et R
eglo dh 0;k[;k dife, A
Or (VFkok)
What are ethical issues in marketing research ?
Explain it in Indian context. 12
foi.lu vulZlu e ufrd ei D;k g \ Hijrh;
Ink e Dbldh O;k[;k dift, A
12. What are secondary data sources and explain
its usage ?
fir;d wvidM Thrk rfik bld miskx D3k g\
Or  (VFkok)
What are sampling techniques ? How sample
size is determined ? 12
ueuk rdutfd;k D;k g \ ueuk widlj dli
fuelifjr fd;k tirk g \
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