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Section A

[k.M ^v*

Note : Attempt any Seven questions. 7×5=35

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. What is Marketing Information System ?

foi.ku lwpuk iz.kkyh D;k gS \

2. Role of MR Agencies.

MR ,tsalh dh Hkwfedk A

13. What is test of significance ? Explain

parametric and non-parametric test.

egÙo dk ijh{k.k D;k gS \ iSjkeSfVªd rFkk
ukWu&iSjkeSfVªd ijh{k.k dh O;k[;k dhft, A

Or  (vFkok)

How to prepare a report ? Explain contents of

a presentation also. 11

,d fjiksVZ dSls rS;kj djrs gSa \ ,d izLrqfr dh
lkexzh dh O;k[;k dhft, A
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3. Types of Research Designs.

vuqla/ku fMtkbu ds izdkj A

4. Online data sources.

vkWuykbu MkVk lk/u A

5. Aptitude measurement.

;ksX;rk eki A

6. Sampling Plan.

lsEifyax ;kstuk A

7. Sampling and Non-sampling errors.

lsEifyax rFkk ukWu&lsEifyax =kqfV;k¡ A

8. Hypothesis testing.

midYiuk ijh{k.k A

9. Product research.

mRikn 'kks/ A

10. Sales and market research.

fcØh rFkk cktkj vuqla/ku A

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. Explain nature, scope and importance of

marketing research in India.

Hkkjr esa foi.ku vuqla/ku dh izÑfr] {ks=k rFkk
egÙo dh O;k[;k dhft, A

Or  (vFkok)

What are ethical issues in marketing research ?

Explain it in Indian context. 12

foi.ku vuqla/ku esa uSfrd eqís D;k gSa \ Hkkjrh;
lanHkZ esa bldh O;k[;k dhft, A

12. What are secondary data sources and explain

its usage ?

f}rh;d vkadM+s Ïksrksa rFkk blds mi;ksx D;k gSa \

Or  (vFkok)

What are sampling techniques ? How sample

size is determined ? 12

uewuk rduhfd;k¡ D;k gSa \ uewuk vkdkj dSls
fuèkkZfjr fd;k tkrk gS \
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